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ParaLife creates value above and beyond the customer, providing strong benefits to distribution partners and insurance companies. 

We create value through:
· Design of compelling value propositions for a multitude of distribution channels
· Agility and constant innovation in development of solutions and methods of marketing 
· Analysis of real needs of target customers
· Operational excellence with cost-efficient infrastructure
· Long-term partnership with select primary insurers and reinsurers
· Comprehensive information to target customers










The excluded majority – a huge untapped market


Unique business model


Focus on real needs


Innovation in design of solutions


Excellence & cost-efficiency


Solid insurance partnerships


Multitude of distribution channels





Perseverance











